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People who decide to engage in online auctions look forward to being in a contract. One of the popular online auctions happens on eBay. It is a considerable concern for anyone who intends to use the platform for auctions. Knowledge of legal and contract law that governs trade is paramount (MacInnes, 2006). Since its inception, the number of online buyers and sellers has increased significantly and this has become a challenging issue for the law regarding consumer protection. This paper examines and explores the discrepancies in the functioning of the online auction site. In our case, the site of focus is eBay. The paper also briefly examines whether a bid placed on eBay is legally binding. 
Principally, eBay is a tremendously elastic platform or medium where traders are allowed to buy the products of their choice without any time limit. The buying of products does not only cater for the local residents but from anywhere across several formats. The initial step that one has to take, whether a seller or a buyer is to register their details. After the registration, the seller decides the amount and period the item will be available for sale. Even though the online auction might be in all ways similar to the traditional auction, the legal regulations are a bit different. eBay has some items that are legally binding and others not. The site only allows people who are serious to buy and under every listing, it is written: “Your bid is a contact”. Therefore, if one happened to be a “winning bidder”, he or she would be forced to enter into a “legally binding contract” (Smythe v Thomas, 2007). 
However, some items like real estate, businesses and shares may be not subject a binding policy. The judicial decisions that have been made in Australia and foreign countries to protect the customers include valid acceptance and valid offer. Now, looking at the process that is involved in eBay auctions I can gladly say that the processes have the commitment, communication, and definite terms. These are the things that make an offer valid. The seller provides his details during registration (commitment), full communication regarding the item he or she is selling (communication), and then states the time available for the product and the set price (definite terms) (Picot v. Weston, 2015). When all the above is achieved, the highest bidder has to express his terms and accept the price and terms of the seller. The acceptance necessitates some form of agreement regarding the initial offer.
The case Law Peter Smythe v Vincent Thomas pushed the Supreme Court towards making online auctions enforceable. The law protects the consumers who enter into an agreement but the auction turns out to be a sham: “a binding contract exists between two parties involved in online auction and it is the finding of the court that this contract should be enforced” (Smythe v Thomas, 2007). The ultimate ideologies of offer and acceptance in Business Law are similarly applicable to online auctions (Riefa, 2016). In this regard, a seller is “ordered to complete a transaction when the highest bidder is found the failure to which will result in a breach of the contract law” (Smith V Hughes, 1871). However, it is crucial to note that the contracts made on eBay are not inclusive of the company itself. In the eBay’s Agreement, users read that the company is not involved in any disputes that may arise in dishonoring of the individual contracts. In this case, eBay is not an auctioneer.
In conclusion, the legal requirements offered by Business Law and the legislative bodies are all followed by eBay. Therefore, any cases of breach of contracts are enforceable. Even though challenges of physical inspection of items conditions might arise, the contract binds the seller and the buyer till the transaction is completed in a satisfactory manner.  
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